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CHESEBROUGH-POND’S INC 


FINANCIAL HIGHLIGHTS 


Net sales. 

Net income. 

Per share of stock .... 

Dividends paid. 

Per share of stock .... 

Earnings retained in the business 
Per share of stock .... 

Working capital. 

Per share of stock .... 

Stockholders’ equity .... 

Per share of stock .... 

Shares outstanding. 

Number of stockholders . . . 


I960 

1959 

$70,177,459 

$66,314,185 

$ 4,517,305 

$ 4,030,004 

1.52’ 

1.40' 

$ 2,617,352 

$ 2,310,691 

.88 

.80 

$ 1,899,953 

$ 1,719,313 

.64* 

.60' 

$26,180,896 

$17,396,632 

8.74 

5.94 

$33,030,914 

$30,313,241 

11.03 

10.36 

2,993,310 

2,925,355 

6,310 

5,451 


2 


'Per share figures based on average shares outstanding during year. 

All per share figures adjusted to reflect a five for one 
stock split in May 1960. 
























TO THE SHAREHOLDERS 


It is a pleasure to report another successful year for 
your Company. Net sales in 1960 climbed to a peak of 
$70,177,459 and income after taxes reached a new high 
of $4,517,305 amounting to $1.52 per share. 

We made good progress in most of our domestic 
operations. Sales of Pertussin Cough Syrup were in¬ 
creased substantially during the year, reaching a new 
high of 25% over 1959 sales. Pertussin Medicated 
Room Vaporizer, introduced in 1959, won wide accept¬ 
ance during the past year, its first in full national distri¬ 
bution. 

Backed by improved advertising, Pond's Angel Face 
Makeup sales increased 8% in 1960, making it a lead¬ 
ing Pond's product. Other Pond's products maintained 
their worldwide popularity and continued to enjoy a 
large share of the cosmetics market. 

Sales of the Prince Matchabelli line rose 13% and 
showed one of the highest profits this product line has 
ever achieved, confirming management's original con¬ 
viction that this subsidiary can make important con¬ 
tributions to our corporate profits. 

Sales of Vaseline brand products remained at approx¬ 
imately the same level as the previous year. Changes in 
marketing strategy improved demand for them in the 
last quarter. 

The volume of our international business showed a 
satisfactory increase during the year, although earn¬ 
ings were slightly lower than the previous year due 
principally to intensified promotional activities. 

Because of the importance of our foreign operations, 
we have continued our efforts to develop the more prom¬ 
ising international markets. In this respect we took 
steps during the year to establish our own organizations 
in Brazil and West Germany, where we formerly sold 
through sales agencies. 

At our principal plant in Clinton, Connecticut, we 
completed by mid-year the final phases of our plant 
consolidation program. Although this was later than 
originally planned, we began to realize initial economies 
from the consolidation during the last quarter. 

The modernization program of the petroleum jelly 
refinery at Perth Amboy, New Jersey, is now nearing 
completion. The new system substantially increases 
capacity and, when the changeover is completed in early 
1961, will result in further production economies. 

At the close of the year we acquired for cash the 
worldwide interests of Northam Warren, headquar¬ 
tered in Stamford, Connecticut. Included in this pur¬ 
chase were the world famous product lines of Cutex 
nail care products and lipsticks, Odo-ro-no deodorants 
and Peggy Sage cosmetics and manicure products. 
These products enjoy acceptance around the world, and 
complement our existing lines, with virtually no over¬ 
lap. The handling of these lines will be continued as a 


separate operation, and will add importantly to our 
volume and profits. 

During the year, Arthur B. Richardson, Chairman 
of the Board, and Lloyd V. Young, Senior Vice Presi¬ 
dent and President of the International Division, re¬ 
tired from active management. We wish to record here 
a vote of thanks to these gentlemen for the valuable, 
faithful and devoted services which they rendered to 
our Company and which contributed so materially to 
its success. It is to our great advantage that they have 
agreed to continue as Directors of Chesebrough-Pond's 
Inc. Mr. Young has been appointed to act as Chairman 
at meetings of the Board. 

William C. Watson, Vice President and Treasurer, 
was appointed also President of the International Di¬ 
vision, succeeding Mr. Young in that capacity. Ralph E. 
Ward, International Division Vice President, was also 
appointed to the new post of General Manager of that 
Division. Andrew A. Lynn resigned as a Vice President 
and a Director of the Corporation to pursue outside 
personal interests. 

Northam Warren, Jr., who was elected President of 
the Northam Warren Corporation after we acquired 
it on December 30, 1960, was also elected a Vice Presi¬ 
dent of Chesebrough-Pond's Inc. effective January 1, 
1961. We are happy to welcome him into our official 
family. 

With volume and profits increasing, our consolida¬ 
tion at Clinton, Connecticut completed, and the acqui¬ 
sition of Northam Warren already effected, we look 
forward with confidence to 1961 and expect it to result 
in the continuation of our growth, both in sales and 
profits. 

In closing, I want to thank everyone at Chesebrough- 
Pond's Inc. for the extra measures of effort they have 
expended in behalf of the Company's success. 
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NET INCOME 

MILLIONS OF DOLLARS 



1956 1957 1958 1959 1960 


REVIEW OF THE YEAR 


FINANCIAL 

For 1960, the Company boosted sales 
to a new high of $70,177,459, up 
6% from 1959 sales of $66,314,185. 
Income after taxes increased 12% 
and climbed to a record $4,517,305, 
as compared to $4,030,004 in 1959. 
Earnings per share based on the 
average shares outstanding amount¬ 
ed to $1.52 in 1960, compared to 
$1.40 (adjusted to the five-for-one 
split) in 1959. 

Volume of domestic and overseas 
sales grew at approximately the 
same rate. The increase in earnings 
came principally from domestic op¬ 
erations, which returned 33% more 
than in the previous year. 

At the annual meeting on May 5, 


1960, the stockholders approved a 
five-for-one stock split, changing the 
authorized Capital Stock from a par 
value of $10 a share to $2 a share. 
At that time there were 5,434 Chese- 
brough-Pond’s stockholders. By the 
end of the year the number had in¬ 
creased 16% to 6,310. 

The annual dividend rate was in¬ 
creased 10% over 1959. Dividends 
paid during the year were equiva¬ 
lent to 88tf per share, as compared to 
80tf in the previous year, on a com¬ 
parable basis. Dividends paid in 
1960 extended the Company's con¬ 
secutive dividend payment record to 
78 years and 497 payments. After 
paying out a total of $2,617,352 to 
the stockholders in 1960, $1,899,953 
was retained in the business to pro- 
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vide for continued growth. 

The Company acquired for cash 
on December 30 the Northam 
Warren Corporation and its related 
worldwide interests. This acquisi¬ 
tion was financed initially by term 
bank loans. 

DOMESTIC 

OPERATIONS 

The Company operated three plants 
in the United States: the refineries 
at Perth Amboy, New Jersey, the 
Pertussin producing and packaging 
factory in downtown Manhattan, 
and the principal plant at Clinton, 
Connecticut, where all our other 
products are made. 

Modernization of the Perth Am¬ 


boy refineries, which produce basic 
materials for processing at the 
Clinton and overseas plants, was 
completed during the year. This pro¬ 
gram began in 1957 with the addi¬ 
tion of a white mineral oil refinery. 
At about the same time, construc¬ 
tion was started on a new filtration 
system capable of refining annually 
several million gallons of petroleum 
jelly. The new petroleum jelly re¬ 
finery, nearly completed in 1960, will 
result in further operating effi¬ 
ciencies and economies. 

The Manhattan plant continued 
to produce and ship Pertussin Cough 
Syrup, doing so in record quantities. 

Consolidating the production of 
Vaseline, Pond's and Matchabelli 
brand products at the Clinton plant, 


which commenced in 1959, proved 
more complex than anticipated. The 
consolidation was not completed un¬ 
til mid-year, and as a result, there 
were some dislocations in operations 
and unforeseen expenses. However, 
these problems have been resolved 
and the plant operations are now 
approaching our expectations of in¬ 
creased efficiency and lower costs. 

MARKETING 

The volume of our domestic busi¬ 
ness increased, despite intensified 
competition and some weaknesses 
in the national economy. 

We continued advertising our 
products in print and broadcast me¬ 
dia. Regular network television 
sponsorship of Pond's cosmetics, 
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Pertussin products and Vaseline 
Petroleum Jelly was confined to day¬ 
time shows in order to attract more 
female viewers at home. We were 
participants in the sponsoring of 
such popular TV fare as “Love That 
Bob” with Robert Cummings, “Who 
Do You Trust?” with Johnny Car- 
son, “Beat the Clock ” with Bud 
Collyer, “The Texan” with Rory Cal¬ 
houn, “Truth or Consequences ”, 
“The Price Is Right ”, “Queen for a 
Day” and other quiz, comedy, and 
dramatic shows. In February, we 
were sole sponsors of the fashion 
spectacular “Paris a la Mode ”, with 
Jacques Bergerac as host, starring 
Julia Meade, Marguerite Piazza, 
Anne Jeffreys and the spring collec¬ 
tions of the leading French fashion 
designers. 

Pertussin products made impor¬ 
tant progress, especially during the 
early part of the year when demand 
for cough and cold remedies was un¬ 
usually heavy. Pertussin Cough 
Syrup sold well at retail, depleting 
dealer stocks, which were replen¬ 
ished during the late summer and 
autumn. Sales of Pertussin Medi¬ 
cated Room Vaporizer, also high 
during the “cold” season, were 
further increased by wider dis¬ 
tribution and a summertime ad¬ 
vertising campaign stressing 
the Vaporizer’s benefits for hay 
fever and other warm-weather 
allergies. 

Prior to the acquisition of 
Prince Matchabelli, Inc. in 1958, 
its products had been merchan¬ 
dised principally through heavy 
seasonal promotions. Chese- 
brough-Pond’s objective for 
Prince Matchabelli has been to 
build a stable, year-round busi¬ 
ness by stimulating a steady 
consumer demand. This ap¬ 
proach required substantial out¬ 
lays for advertising in 1959, 
with additional appropriations 
in 1960. Matchabelli fragrances 
responded well to this increased 


support, and a larger sales volume 
in 1960 coupled with the discontinu¬ 
ance of slow-moving items in the 
line, turned the small loss of 1959 
into a satisfactory profit. 

Aziza eye products, in their first 
year under our management, under¬ 
went changes in packaging, un¬ 
profitable items were eliminated, 
and some new product development 
ensued. We feel that these changes 
will help contribute to the success 
of this line in the future. 

Vaseline brand product sales were 
about equivalent to 1959 volume. 
Vaseline Petroleum Jelly held its ad¬ 
vances of the last two years, further 
demonstrating the continuing 
strength of our oldest product. The 
marketing strategy for Vaseline 
Hair Tonic was completely revised 
to emphasize the youth market, 
using comics, spot TV, radio disc- 
jockey programs, college magazines 
and newspapers as advertising me¬ 
dia, with the result that our share 
of the market turned upward in the 
fourth quarter. 

Pond’s Angel Face Makeup, the 
first combination foundation and 


powder, has been a leader in unit 
volume for quite some time. During 
1960 it was backed by improved and 
increased magazine advertising 
playing up the multiple choice of 
Angel Face Makeup fashion-coordi¬ 
nated shades which resulted in an 
increase of 8% in sales. 

One of the most promising mer¬ 
chandising developments of the year 
was the test introduction in mid- 
October of Pond’s Makeup Depart¬ 
ments in food stores. The self-serv¬ 
ice food chains generally have 
refused to stock cosmetics in the 
belief that the small items are easily 
pilfered. Beginning last autumn 
Pond’s offered compacts, foundation, 
face powder and lipstick in uniform 
“pilfer-proof” packages complete 
with display racks. These, for the 
first time, provide supermarkets 
with the framework for a secure 
Makeup Department. By the end of 
the year racks had been placed in the 
test stores of most major food 
chains. The initial reception indi¬ 
cated that a new type of heavy traf¬ 
fic outlet had indeed been opened 
for our makeup products. 

Chesebrough-Pond’s basic 
policy of producing quality prod¬ 
ucts at popular prices received 
unsolicited support from an ar¬ 
ticle in Reader’s Digest. In the 
November 1960 issue the 
Digest carried an article de¬ 
ploring “The Outrageous Cost 
of ‘Facial Beauty*!” Pond’s 
moved quickly into advertising 
in 55 markets drawing atten¬ 
tion to the dramatic contrast 
between the high-priced “mir¬ 
acle” cosmetics described in the 
article and Pond’s high-quality, 
low-cost products. The trade re¬ 
acted to our advantage by set¬ 
ting up counter and window dis¬ 
plays featuring Pond’s creams 
and our full-page ad. We antici¬ 
pate good response to this ad¬ 
vertising and point of sale sup¬ 
port from consumers in 1961. 
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Jacques Bergerac, host, with Marguerite Piazza, Julia Meade and 
Anne Jeffreys among the lovely ladies of the cast, presented our 
TV fashion spectacular in February. We introduced Pond’s Make¬ 
up Departments (below) in selected supermarkets, an innovation. 
A magazine article gave us an unsolicited lift in November (right). 




IS A FACE CREAM WORTH ITS WEIGHT IN GOLD? 


The Reader's Digest says that sensibly 
priced creams can keep your skin as 
smooth and lovely as those with so-called 
"miracle" ingredients Every woman owes 
it to herself to read The Outrageous Cost 
of Facial Beauty " in the November issue 
of the Reader's Digest 

The Reader s Digest states : 


HTW wnm <4 . <~>t» I b. tW mdm <4 iu qwl«> 



Pond s ha s proven that the world’s 

most effective beauty creams can be 
produced at reasonable coat and offered 
to you at a fair price. And, what’s more, 
Pond's creams are "worth their weight in 
gold" to millions of women who appreciate 
their beautifying effect. 



THE CREAMS THAT BRING THE MOST BEAUTY TO 
THE MOST COMPLEXIONS ALL OVER THE WORLD! 
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In Lagos, Nigeria, West African natives transport Chesebrough-PoncTs products from oceangoing ships to local warehouse. 


turing or selling in a total of 133 
overseas markets, and with each 
passing year our international scope 
is broadened. 

PRODUCTION 

As OF the close OF 1960, Chese- 
brough-Pond's Inc. manufactured 
products in 48 countries abroad 
under arrangements sometimes as 
varied as the local production tech¬ 
niques. In six of these countries the 
facilities are entirely owned by the 
Company: one plant each in Argen¬ 
tina, Australia, Canada, South Af- 


INTERNATIONAL OPERATIONS 


Your Company's experience in in¬ 
ternational operations places it in an 
excellent competitive position. 

Long before the turn of the cen¬ 
tury, the present Company and its 
predecessors produced and marketed 
products effectively and profitably 
on a global scale. Today, in fact, a 
substantial portion of Chesebrough- 
Pond's consolidated profits—amount¬ 
ing to approximately 49% in 1960- 
are contributed by our International 
Division. 

This Division was formally es¬ 
tablished following the joining of 
Chesebrough's and Pond's overseas 


operations after the merger of the 
two companies in 1955, and now su¬ 
pervises all phases of our production 
and marketing outside the United 
States. 

With the valuable experience that 
these many years of worldwide com¬ 
merce have afforded us, and with 
the gradual expansion and growing 
attention to the European market, 
coupled with the modern-day ease 
of communication and transporta¬ 
tion around the world, your Com¬ 
pany, in 1961, is in an enviable 
competitive position. 

We have facilities for manufac¬ 
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rica, Venezuela, and two plants in 
England. The remainder are oper¬ 
ated either in leased manufacturing 
plants or by reputable and capable 
agents with whom the Company has 
licensing agreements. 

Rigid adherence to the Company’s 
high production standards is re¬ 
quired, and a constant check on qual¬ 
ity and uniformity is maintained for 
all products manufactured overseas, 
under the same strict code of corpo¬ 
rate standards as is followed in the 
United States. 

During the year, we embarked on 
a plan of decentralized supervision 
for our operations in countries over¬ 
seas. Control points, strategically 
located, are under the direction of 
top regional executives, who report 
to the International Division head¬ 
quarters in New York. These are 
currently located in Argentina, Aus¬ 
tralia, Switzerland, Union of South 
Africa, and Venezuela. The plan’s 
flexibility allows for further expan¬ 
sion, for adding similar control 
points elsewhere, when and as their 
need becomes apparent. 

Some of our products are manu¬ 
factured and sold only abroad and 
are not available to consumers in the 
United States: shampoos, baby oil, 
baby powder, Honey Gold cream, and 
brilliantines, for example. In the 
aggregate, however, our best-known 
brand names account for the greater 
overall volume in the international 
marketplace. 

To illustrate the preferences for 
Chesebrough-Pond’s products in a 
few important countries around the 
world, in the Union of South Africa 
Pond’s tissues are our leading prod¬ 
uct; in Australia, hair tonic is the 
most popular; in Mexico, dry skin 
cream; in India, talcum powder; and 
in Spain, Angel Face Makeup. 

Overseas, as domestically, we pro¬ 
duced more fine Chesebrough-Pond’s 
products during 1960 than in any 
previous year. With the acquisition 
of Northam Warren’s manufactur- 



A major production facility is operated in a leased plant in Sao Paulo, Brazil. 
Bulk cream is being made in this section, with rigid adherence to our strict stand¬ 
ards. This is one of many countries where similar arrangements are in effect. 



Japan is fast gaining stature in international trade, and its people are looking 
to the West for its modes and customs. Chesebrough-Pond’s products are pro¬ 
duced and marketed in that country through an exclusive licensing agreement. 



Toronto facilities are entirely owned by the Company, one of six countries around 
the globe where this is true. Others: Argentina, Australia, South Africa, Vene¬ 
zuela, and two in England. Such far-flung operations are a competitive advantage. 
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ing facilities in London and Mont¬ 
real at the end of the year we added 
substantially to our total interna¬ 
tional production facilities. The year 
1961 therefore should prove to be 
another record year of overseas 
manufacturing achievements. 


MARKETING 

In 1960, our overseas subsidiaries, 
branches, and agents boosted Chese- 
brough-Pond’s international sales to 
an alltime high, some 5% ahead of 
the previous year. 

Our subsidiaries and branches 
distribute our products in nine ma¬ 
jor countries (England, Canada, 
West Germany, India, Australia, 
Argentina, Union of South Africa, 
Uruguay, and Venezuela). Our sales 
agents in 124 other areas—from Ice¬ 
land to Fiji — distribute finished 
goods either manufactured locally 


or imported from the Company’s 
plants. 

Our international operations were 
variously affected by conditions pre¬ 
vailing throughout the world. Dur¬ 
ing the year, for example, the politi¬ 
cal upheavals in Cuba and the Congo 
understandably closed off both of 
these markets to us. In South Africa 
and Venezuela business was some¬ 
what retarded by events that took 
place. In most of the other areas, 
however—notably Argentina, Mexi¬ 
co, and India—we enjoyed substan¬ 
tial sales increases. 

With product preferences varying 
from country to country, it has been 
necessary to create correspondingly 
varied advertising and promotion 
campaigns to fit individual circum¬ 
stances. In the Philippines, our 1960 
cold cream campaign emphasized the 
classic Pond’s society testimonials, 
using local beauties as our endorsers. 
In sports-minded Norway, Vaseline 


Lip-Ice Balm promotion was tied in 
with the Winter Olympics. In Italy, 
a country known for its very attrac¬ 
tive young women, we were co-spon- 
sors of a lively nationwide beauty 
contest. Marketing techniques such 
as these, where a strong relationship 
between our product and the popu¬ 
lar interests of the people is implied, 
resulted in highly effective mer¬ 
chandising and satisfactory in¬ 
creases in volume. 

While Vaseline Petroleum Jelly is 
still the Company’s top-selling prod¬ 
uct in the United States (and con¬ 
tinues its overseas popularity), 
Angel Face Makeup became the 
leader in 1960 in international sales. 
The next five most popular items 
sold overseas, in the order of their 
total 1960 volume, are: Pond’s Cold 
Cream, Vaseline Petroleum Jelly, 
Pond’s Vanishing Cream, Vaseline 
Hair Tonic and Pond’s Dry Skin 
Cream. 



Vaseline Petroleum Jelly is one of our most widely sold products overseas as well as in the U.S. A unique and efficient 
production line fills jars of petroleum jelly by the thousands at our clean, modern plant in Salisbury, Southern Rhodesia. 
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European headquarters are in Geneva, 
Switzerland, a control point. Tom 
Coate, General Manager, European Di¬ 
vision, and counterparts in Argentina, 
Australia, the Union of South Africa 
and Venezuela, report to New York. 



The popularity of products in individual countries varies, as do marketing tech¬ 
niques. Miss Pond s , using our Angel Face Makeup, entered Miss World contest 
in Italy last year. In India, M. Mani, branch manager, checks on store’s supplies. 
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An outstanding product 
developed by our Re¬ 
search Department is 
Vaseline Petrolatum 
Gauze, produced at Clin¬ 
ton under the most ster¬ 
ile laboratory conditions. 



RESEARCH 

During the year 1960, the Research 
Development Laboratory at Clinton, 
Connecticut, devoted the principal 
part of its work to the development 
of new or improved products, the 
balance of the time being spent on 
analytical and quality control work. 

The most important goal for our 
existing products is to endeavor to 
make them even more acceptable to 
consumers. To that end, experiments 
are continually being conducted with 


new formulae so as to enhance the 
marketability of our products by 
modernizing shades, increasing the 
ease of application, lengthening the 
shelf life and generally improving 
their overall effectiveness. 

With the continual improvement 
of our present products and with the 
attention being given to the develop¬ 
ment of new products, our Research 
Department is confident that their 
efforts will materially assist the fu¬ 
ture growth and expansion of Chese- 


brough-Pond’s Inc. throughout the 
world. 

Your Company has established an 
excellent planning program to check 
consumer needs for new products 
and their sales potential so that the 
efforts of our Research Department 
can be pointed in this direction. 

The increased investment in re¬ 
search that your Company is making 
should result in important contribu¬ 
tions to the future sales and profits 
of the Company. 



Highest quality for our petroleum jelly and white oils is 
achieved by “flash tests” such as this, at our Perth Amboy, 
N. J. refineries, to detect and avoid undesirable fractions. 



Research investigations at our Clinton, Connecticut lab¬ 
oratories include studies of hair creams and shampoos. 
Technicians utilize human hair imported from abroad. 
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THE NORTHAM WARREN ACQUISITION 


On the final business day of 1960, 
we acquired for cash the worldwide 
interests of Northam Warren, of 
Stamford, Connecticut. These inter¬ 
ests, which include the Northam 
Warren Corporation and several 
other companies, produce and mar¬ 
ket, internationally, Cutex lipsticks 
and nail care products, Odo-ro-no 
deodorants, and Peggy Sage cos¬ 
metics and manicure aids. 

We believe that the acquired prod¬ 
ucts will complement our already 
strong franchise in the cosmetic, 
toiletries, and proprietary products 
fields, and that this acquisition will 
substantially increase both our sales 
and earnings. The Cutex, Odo-ro-no, 
and Peggy Sage brands are sold 
principally in drug, variety and food 
outlets at popular prices, as are our 
own largest-selling products. 
Northam Warren’s principal plants 
are in Stamford, Omaha, Montreal 
and London, and their products are 
distributed in most of the leading 
countries of the world. 

Northam Warren, Jr., who had 
been Executive Vice President of 
the firm since 1948, was elected 
President and Chief Executive Offi¬ 
cer of the Northam Warren Corpo¬ 
ration, succeeding his father who 
retired on December 30, 1960. 
Northam Warren, Jr. was also 
elected a Vice President of Chese- 
brough-Pond’s Inc., effective as of 
January 1, 1961. 

Northam Warren founded the or¬ 
ganization in 1911, in a small loft 
in downtown New York. Cutex 
Cuticle Remover was his first prod¬ 
uct. Today the Stamford home of 
the Northam Warren Corporation, 
largest distributor of manicure 
preparations in the world, covers an 
area equal to three city blocks. The 
plant houses product, packaging and 
assembling departments, laborator¬ 
ies, and administrative offices. 


The firm and its related interests 
have other manufacturing branches 
in 32 foreign countries and operates 
in five of them through its own 
wholly-owned subsidiaries. Northam 
Warren products are sold either 
through sales agents or its own 
operations in 90 countries. 

There are many firsts in the Com¬ 
pany’s history. It was Northam 
Warren who, in 1916, first intro¬ 
duced liquid nail polish in this 
country, believing that women 
needed a nail cosmetic that lasted 
longer than the paste or powder 
they formerly used. At first the 
polish was completely colorless, but 
a year or two later a rose-tint was 
added. Then an advertising cam¬ 
paign was started, and has contin¬ 
ued, paving the way for a steady in¬ 
crease in the manicure market. Ad¬ 
vertising of Cutex products educated 
women to be nail conscious. 

Northam Warren was also first to 
market nail white in cream and pen¬ 
cil form, oily polish remover, and 
cuticle oil. Another innovation was 
the marketing of gift sets combin¬ 


ing both manicure preparations and 
instruments. 

By 1918, the Northam Warren 
Corporation had become a pioneer in 
developing export trade in the cos¬ 
metic field and had invaded foreign 
markets, including Europe, South 
America, Asia, and Africa. In 1928, 
the Company acquired Odo-ro-no, 
the original deodorant business in 
the United States. 

In 1930 the Company was the first 
one to introduce deep shades of nail 
polish under the Cutex brand name, 
and this introduction was supported 
by increased advertising. In the 
same year, the Company acquired 
the Peggy Sage line of products. 
Opaque polish was added to the 
product roster six years later. 

In 1939, the present attractive 
and efficient plant was built in Stam¬ 
ford, Connecticut; and in 1947 a 
cosmetic lacquer plant was added, 
the first one of its kind. 

Your management is confident 
that this latest acquisition is an 
excellent move for the Company and 
should aid materially in increasing 
its sales and profits. 



Besides this attractive, efficient plant in Stamford, Connecticut, the Northam 
Warren acquisition included production facilities in London, Montreal, and Omaha. 
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CHESEBROUGH POND’S INC. 

AND SUBSIDIARIES 
(See Note 1.) 


FINANCIAL STATEMENTS 


CONSOLIDATED INCOME 
AND EARNED SURPLUS 


Year Ended December 31 , 


• 

I960 

1959 

Net sales. 

$70,177,459 

$66,314,185 

Cost of products sold. 

25,909,513 

25.382,827 

Gross profit. 

44,267,946 

40,931,358 

Selling, advertising and administrative expenses .... 

35,999,010 

33.865,995 

Income from operations. 

8,268,936 

7,065,363 

Other income: 



Royalties. 

475.595 

435,042 

Interest and dividends. 

99,932 

129,602 

Miscellaneous—net. 

54,842 

68,997 


630,369 

633,641 

Income before provision for taxes on income .... 

8,899,305 

7,699,004 

Provision for federal and foreign taxes on income .... 

4,382,000 

3,669,000 

Net income for the year. 

4,517.305 

4,030,004 

Earned surplus, beginning of year. 

22,225,061 

20,505,748 


26,742,366 

24,535,752 

Dividends paid-$.88 per share in 1960 and $.80 per share in 



1959 (after adjustment for stock split). 

2,617,352 

2,310,691 

Earned surplus, end of year. 

$24,125,014 

$22,225,061 


Provision for depreciation and amortization charged to operations 
amounted to $852,952 in 1960 and $663,055 in 1959. 

See notes to financial statements. 
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CONSOLIDATED 


ASSETS 


Current Assets : 

Cash. 

Marketable securities, at cost which 
approximates market. 

Accounts receivable. 

Inventories, at lower of cost or market. 

Prepaid expenses. 

Total current assets. 

Investments and Other Assets, At Cost: 

Subsidiaries not consolidated. 

Cash value of life insurance policies. 

Other . 

Property, Plant and Equipment, At Cost : 

Buildings and equipment. 

Less depreciation and amortization. 


Land. 

Total property, plant and equipment . . 

Notes Receivable-Stock Purchasing Plan 

Deferred Charges. 

Intangible Assets, At Cost. 

*Reclassified for comparative purposes. 


December 31, 


1960 

1959 

8 7,996.131 

$ 6,704,616 

1,058,834 

310,262 

12,691,055 

8,563,119 

16,306,400 

10,228,357 

1.359.291 

915,983* 

39,411,711 

26,722,337 

339,307 

96,000 

601,495 

— 

394,413 

158,300 

1,335,215 

254,300 

18,076,886 

14,248,960 

5.337.985 

5,076,014 

12,738.901 

9,172,946 

789,010 

561,591 

13,527,911 

9,734,537 

596,675 

536,009 

165,533 

183,306* 

7,238.353 

2,337,894 

$62,275,398 

$39,768,383 
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CHESEBEOUGH-POND’S INC. 

AND SUBSIDIARIES 
(See Note 1.) 


BALANCE SHEET 

LIABILITIES 


Current Liabilities : 


December 31, 


1960 


1959 


Accounts payable and accrued liabilities . 
Federal and foreign income taxes . . . 

Total current liabilities. 


$ 8,171,932 
5,055,883 
13.230.815 


$ 5,572,743 
3,752,962 
9,325,705 


Notes Payable To Banks—T emporary loans pending 

long term financing .... 15,800.000 


Deferred Executive Incentive Compensation 


213,669 


129,437 


Capital Stock and Surplus : 

Capital stock—$2 par value (1959-$10 par value) 

Authorized—5,000,000 shares (1959-750,000 shares) 
Issued -2,993,490 shares (1959-585,071 shares) 

Capital surplus. 

Earned surplus. 


Less—180 shares of treasury stock, at cost . 
Total capital stock and surplus . . . 

See notes to financial statements. 


5,986,980 

2,925,000 

24,125,014 

33.036.994 

6.080 

33,030,914 

862,275,398 


5,850,710 

2,237,470 

22,225,061 

30,313,241 


30,313,241 

$39,768,383 
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NOTES TO FINANCIAL STATEMENTS 


1. Basis of consolidation 

The consolidated financial statements include 
the accounts of all domestic and foreign sub¬ 
sidiaries except that (a) the results of opera¬ 
tions of the Northam Warren group of com¬ 
panies, which were acquired for cash as of 
December 30, 1960, have not been included 
in the consolidated income statement and (b) 
the accounts of subsidiaries operating in 
Argentina, the Netherlands and Japan are not 
consolidated —see Note 3. 

2. Consolidated foreign operations 

The consolidated balance sheet at December 
31, 1960 includes net assets of $18,556,575 
for subsidiaries and branches in foreign coun¬ 
tries. In general, fixed assets are included at 
approximate rates of exchange at dates of 
acquisition. All other assets, liabilities and 
operating accounts, except depreciation, are 
included at the approximate year-end rates of 
exchange. The statement of consolidated in¬ 
come includes net income for the years 1960 
and 1959 amounting to $2,220,826 and $2,315,- 
391 respectively, pertaining to operations in 
foreign countries. 

3. Investment in subsidiaries 
not consolidated 

The Company’s investment in wholly-owned 
subsidiaries not consolidated consists of 
$312,991 in Argentine subsidiaries, $1,316 in 
a Dutch subsidiary and $25,000 in a United 
States subsidiary corporation operating only 
in Japan. The operations and assets of the 
latter two are not significant. 

Based on audited financial statements, the net 
assets of the Argentine subsidiaries converted 
at the approximate year-end rate of exchange 
amounted to $766,748 (including $243,307 for 
a Northam Warren subsidiary) and $376,487 


at December 31, 1960 and 1959, respectively. 
Net income for the years 1960 and 1959 was 
$167,785 and $114,014 of which $67,844 and 
$45,638 is included in consolidated income as 
royalties. 

4. Intangible assets 

Intangible assets increased during the year by 
$4,900,459 as a result of the Northam Warren 
acquisition. 

5. Stock split 

In May 1960, the Company increased its au¬ 
thorized capital stock from 750,000 shares to 
5,000,000, reduced the par value per share 
from $10 to $2 and issued 2,366,412 additional 
shares in a 5 for 1 stock split. 

6* Executive incentive 
profit-sharing plan 

During 1960, $328,767 was charged to income 
under the provisions of the Executive Incen¬ 
tive Profit-Sharing Plan. As provided in the 
Plan $137,346 of this amount will be paid in 
1961 to the participating employees and the 
balance of $191,421 will be held for subse¬ 
quent distribution to such employees upon 
their retirement, death or termination of em¬ 
ployment. The undistributed amount is not 
currently deductible for federal income tax 
purposes and has been shown in the balance 
sheet net of the tax applicable thereto. 


• Stock purchasing plan 

Under the provisions of the Stock Purchasing 
Plan, shares of capital stock may be sold to 
certain officers and administrative employees 
at a price per share equal to eight times the 
average earnings per share for the five years 
preceding the year in which sold. Payment 
may be made in installments over a period of 
five years, and interest is payable on the un- 







paid balance. The purchaser may not dispose 
or take possession of shares purchased for a 
period of five years from the date of the orig¬ 
inal contract. As of December 31, 1960, there 
remained 36,510 shares ($2 par value) au¬ 
thorized to be sold under the Plan during 
1961. 


ACCOUNTANT’S REPORT 


Stock option agreement 

An option was granted to Mr. Jerome A. 
Straka in 1958 to purchase 50,000 shares of 
capital stock at $15.30 per share (95% of the 
market price on the day granted). During 
1960, 30,000 shares were purchased under this 
option. The remaining 20,000 shares may be 
purchased in annual installments of 10,000 
shares each in the years 1961 and 1962. The 
option expires on February 18, 1968. 

The foregoing number of shares and the 
prices give effect to the 5 for 1 stock split. 


Capital surplus 

Capital surplus increased as follows: 


Excess of market over 
par value of 10,000 
shares ($10 par value) 
of capital stock issued 
upon acquisition of 
trademarks and other 
assets . 

Proceeds in excess of 
par value on issuance 
of capital stock under: 

Stock Purchasing 
Plan - 38,135 
shares (1959 — 
6,995 shares-$10 
par value) . 

Stock Option Agree- 
ment — 30,000 
shares . 

Proceeds in excess of 
cost on sales of 600 
shares of treasury 
stock (1959 — 280 
shares—$10 par value) 


1960 1959 


$ - $1,168,750 

287,995 245,105 

399,000 

535 621 

$687,530 $1,414,476 


Arthur Young X Company 

Certified Public Accountants 


U * A .CANAOA. Mexico. tOUTM AMCMtCA 
OAtAT MITAIN. CONTINENTAL CU*0»C 
AUSTRALIA. SOUTH AfNlCA 


165 BROADWAY 
New York 6 


The Stockholders 
Chesebrough-Pond's Inc.: 


We have examined the accompanying consolidated 
balance sheet of Chesebrough-Pond's Inc. and subsidiaries at 
December 31, 1960, and the related statement of consolidated 
Income and earned surplus for the year then ended. Our 
examination, except as to certain foreign branches and 
subsidiaries whose net assets represent 10% of the consoli¬ 
dated net assets, was made in accordance with generally 
accepted auditing standards, and accordingly Included such 
tests of the accounting records and such other auditing 
procedures as we considered necessary in the circumstances. 

As to the foreign branches and subsidiaries, we examined 
reports of other Independent public accountants and the 
figures for such branches and subsidiaries Included in the 
accompanying statements are derived from such reports. 

In our opinion, based upon our examination and upon 
the reports of other accountants, the statements mentioned 
above present fairly the consolidated financial position of 
Chesebrough-Pond's Inc. and subsidiaries at December 31, 1960 
and the consolidated results of their operations for the year 
then ended, in conformity with generally accepted accounting 
principles applied on a basis consistent with that of the 
preceding year. 




March 9, 1961 


H 


19 






















CHESEBROUGH-POND’S INC. 

AND SUBSIDIARIES 


FIVE YEAR SUMMARY 


Operations (in thousands of dollars) 



I960 

1959 

1938 

1957 

1956 

Net sales. 

$70,177 

$66,314 

$59,368 

$55,496 

$51,504 

Costs and operating expenses . 

61,909 

59,249 

52,739 

50,402 

45,647 

Income before taxes .... 

8,899 

7,699 

7,176 

5,782 

6,433 

Income taxes. 

4,382 

3,669 

3,608 

2,670 

3,394 

Net income. 

4,517 

4,030 

3,568 

3,112 

3,039 

Shares outstanding .... 

2,993,310 

2,925,355 

2,839,980 

2,776,155 

2,748,055 

Earnings per share .... 

$1.52* 

$1.40* 

$1.25 

$1.12 

$1.10 

Dividends paid per share . . 

.88 

.80 

.80 

.80 

.80 


Year-End Financial Position (in thousands of dollars) 



1960 

1959 

1958 

1957 

1956 

Current assets. 

$39,412 

$26,722 

$26,320 

$22,729 

$22,359 

Fixed assets (net). 

13,528 

9,735 

7,722 

7,223 

6,316 

Other assets. 

9,335 

3,311 

2,070 

2,108 

2,208 

Total assets. 

62,275 

39,768 

36,112 

32,060 

30,883 

Current liabilities. 

13,231 

9,325 

9,050 

7,260 

7,189 

Working capital. 

26,181 

17,397 

17,270 

15,469 

15,170 

Stockholders’ equity .... 

33,031 

30,313 

27,006 

24,800 

23,694 

Stockholders’ equity per share. 

$11.03 

$10.36 

$9.51 

$8.93 

$8.62 


* i960 and 1959 per share figures based on average shares outstanding during year. 
All per share figures adjusted to reflect a five for one stock split in May 1960. 
Certain items in prior years have been restated to conform with I960 classifications. 
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OPERATIONS IN 
133 COUNTRIES 


In the United States, our 
Executive Offices are located 
at 485 Lexington Avenue, 
New York 17, New York. 
The map on the back cover in¬ 
dicates where Chesebrough- 
Pond’s Inc. operates its own 
manufacturing facilities: 

Clinton, Connecticut 

(Main entrance is shown at right) 

New York, New York 
•Omaha, Nebraska 



Perth Amboy, 

New Jersey 

’Stamford, Connecticut 



Salisbury, Southern 
Rhodesia, (C.A.F.) 

(Below right) 


Sao Paulo, Brazil 


Overseas our principal man¬ 
ufacturing facilities are in: 

Buenos Aires, Argentina 

Caracas, Venezuela 

Germiston, South Africa 

Markham, Ontario, 
Canada 

(Picture at left) 

Melbourne, Australia 

•Montreal, Quebec, 

Canada 

Montevideo, Uruguay 
Perivale, England 


•Slough, England 
Willesden, England 

(•Northam Warren plants 
acquired December SO, I960) 


In the remaining foreign 
countries our operations are 
handled by leased plants 
or by licensing agreements 
with reputable and capable 
agents. Sales agents in 124 
far-flung areas distribute 
finished products either 
manufactured locally or im¬ 
ported from Companyplants. 
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